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Immigrant 
chefs teach 
food lovers 
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Google buys local 
TV station building
 COMPANY IS NOW LANDLORD TO DOZENS OF TENANTS 

By Daniel DeBolt

As Google gobbles up the 
city’s commercial real 
estate, dozens of Moun-

tain View businesses and non-
profits are finding that Google is 
their new landlord. Even Moun-
tain View’s cable access television 
station has not escaped Google’s 
grasp.
 In its biggest property-buying 
spree in recent memory, Google 
has spent over $225 million on 15 
properties this year, including 11 
properties in the North Bayshore 
area near its headquarters. 
 Google’s acquisition of KMVT 
Community Television’s building 
at 1400 Terra Bella Avenue was 
among three properties Google 
purchased this year on the lightly 
trafficked commercial street just 
south of Highway 101, a quick 
jaunt down Shoreline Boulevard 
from Google headquarters. 
 Fortunately for KMVT, it 
appears the station can stay, for 
now.
 Google has “assured us that 
our lease will continue to move 
forward,” said Shelley Wolfe, 
executive director of KMVT, 
which is located at the corner 
of Terra Bella and Middlefield 
Road. “We’re looking forward 
to seeing how Google will work 
with us to ensure the security 
of the local community access 
station for the public. We are a 
highly utilized resource for the 
community.”
 While Google has acquired 
properties this year to accom-
modate its growth in the city, a 
spokesperson said Google had 
no changes to announce for the 
KMVT building, or the other 
Terra Bella Avenue properties the 
company purchased this year — 
1255 and 1330 Terra Bella Avenue 
— which are occupied mostly by 

small tech companies.  
 Google has been known to pur-
chase properties and sit on them 
for years, including the 2008 pur-
chase of the building that houses 
the Pear Avenue Theater, a small 
theater company near Google 
headquarters which has so far not 
been forced to leave.  V

Google pays 
$100 million 
for offices 

By Daniel DeBolt

If Google is aiming to use 
every property in North 
Bayshore it added a huge 

piece to the puzzle last week, 
paying $100 million to buy a 
campus across the street from 
its main headquarters.
 With the purchase of the 
240,000-square-foot so-called 
“Landmark at Shoreline” 
campus, Google’s footprint in 
North Bayshore is even more 
staggering. Google has qui-
etly purchased 15 properties 
in Mountain View this year, 
mostly around its headquar-
ters, and appears to be buying 
almost every piece of property 
in the area that comes up for 
sale. Google now appears to 
own or lease more than three 
quarters of North Bayshore 
and all of the area’s larger and 
more modern office complexes 
except for that of Microsoft, 
which has recently decided to 
expand into Sunnyvale.
 The Landmark at Shoreline 
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Back to its old haunt 
EYE-POPPING DC CEMETERY RETURNS THIS HALLOWEEN 

By Daniel DeBolt

After a brief hiatus the city’s 
favorite front yard Hallow-
een attraction will be back 

in action this weekend.
 The DC Cemetery, a complex 
and detailed animatronics show 
that has won national awards 
and draws a huge crowd every 

Halloween, will be up and run-
ning again this Friday evening at 
the corner of Bush and Yosemite 
streets in downtown Mountain 
View. 
 Brent Ross, 33, and his family 
and friends have spent nearly two 
decades perfecting the display. 
Ross admits that the time and 
money he spends on it would be 

“extremely excessive for a normal 
person,” but Ross has gone on 
to become a professional prop-
builder for haunted houses and 
amusement parks, and written 
books on the topic. 
 “It’s amazing what he’s able to 
do with the sculpting and the 

Battle brewing over El Camino’s union
UNION CHALLENGING PETITION TO DUMP SEIU AT HOSPITAL

By Nick Veronin

More than 30 percent of 
El Camino Hospital’s 
service workers have 

signed a petition calling for the 
removal of the very union that 
represents them, the Service 
Employees International Union, 
according to a hospital officials.
 In an email, El Camino spokes-
woman Chris Ernst wrote that 

the hospital received a decer-
tification petition on Oct. 7, 
with “signatures of more than 
30 percent of SEIU-represented 
employees, indicating that the 
union has lost the support of 
the employees and they no 
longer desire to be represented 
by SEIU.” Ernst said that the 
signatures on the petition have 
been independently verified by 
an outside party.

 The petition has been a long 
time coming according to two 
of the men who signed the docu-
ment. “What am I getting for my 
money?” asked Robert De Salvo. 
“I’m getting absolutely zero.”
 De Salvo said he has been with 
the hospital for 25 years — long 
before the union “forced” its way 
in about 10 years ago. Not much 
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Puppet master David Frerichs checks out the grim reeper during final production of the DC 
Cemetery, on Monday, Oct. 24. 



OCTOBER 28, 2011 Q  MOUNTAIN VIEW VOICE  Q  11  

welding,” said David Frerichs, 
a friend of Ross who designed 
the display’s computer controls 
eight years ago. “That’s why so 
many people come from every-
where to check it out.”
 The display draws such a 
crowd that the city has to grant 
Ross a permit so the street in 
front of his house can be closed 
for the event. 
 This year Ross decided not 
to have a walk-though portion, 
as the line was getting too long. 
But he’s added a new prop, a 
coffin that opens with a skeleton 
rigged to jump out. Relentless 
improvement and attention to 
detail is why Ross won the 
2007 Fearnet.com’s competi-
tion for best “home haunt,” and 
a $50,000 check presented to 
him on NBC’s Today Show. 
 Uniquely, the DC Cemetery 
uses “MIDI” technology that’s 
commonly used in music 
recording to run the various 
characters. “We can actually 
play each character like they 
were an instrument,” said Fre-
richs, an engineer and an execu-
tive in the music industry. Every 
year, the show is created by 
someone playing a keyboard to 
ensure that every movement is 
“organic,” Frerichs said.
 Last year Ross took a break to 
spend some time with his wife 
and their newborn daughter. 
He’s starting to feel the financial 
pinch of the whole thing, which 
costs as much as $10,000 a year 
to put on, including $5,000 just 

to store the props.
 The display will run from Fri-
day, Oct. 28, through Tuesday, 
Nov. 1, starting at 6 p.m. each 
night. “Child friendly” hours, 
when volumes are lower and 
props move more slowly, are set 
for 4 p.m. to 6 p.m. on Sunday 
and Monday.
 For more information, visit 
dccemetery.net.

Email Daniel DeBolt at  
ddebolt@mv-voice.com
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Below: Brent Ross and his 
father Mike work on the DC 
Cemetery haunted house on 
Oct. 21.

Photos by Michelle Le


